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HANDOUT 3.8.3A CULTURAL DIFFUSION FROM GERMANY

CULTURAL PRACTICES, PRODUCTS, AND PERSPECTIVES

Sort the German practices, products, and perspectives from the boxes below into the correct categories.

PRACTICES are patterns of social interactions, behaviors. Practices involve the use of products. They represent the 

knowledge of “what to do when and where” and how to interact within a particular culture.

PRODUCTS are the tangible or intangible creations of a particular culture. They reflect a culture’s perspectives.

Tangible products from Germany (you can touch them)

Intangible products from Germany (these are concepts or things you cannot actually touch)

 PERSPECTIVES are the philosophical perspectives, meanings, attitudes, values, beliefs, ideas that underlie the cultural 

practices and products of a society. They represent a culture’s view of the world.

BMW cars ways of celebrating holidays German loanwords in English

wearing slippers in the house soft pretzels Advent calendars

valuing data privacy some holiday carols keeping things in order

hot dogs Adidas shoes quiet hours should be followed/respected

being on time each person should help preserve the 

environment

gingerbread dual vocational system with 

apprenticeships

apprenticeships

saving money is responsible saying “Gesundheit” when someone 

sneezes


